
ONE STEP FORWARD 

TWO STEPS BACK

T
A

X
I!

C
H

E
E

R
S

!

Backchat 
Insider’s
Market 
matrix

InsuranceTimes | 8-14 July 2011 | 23

 55,602
 ABCe OCT 2010

 UNIQUE USERS
 ABC JUL 09-JUN 10

AVERAGE NET CIRCULATION

 18,499

 020 7618 (extension number)

fi rstname.surname@insurancetimes.co.uk

Editor-in-chief Ellen Bennett 3494

Deputy editor David Blackman 3498 

Assistant editor, news Saxon East 3079

Assistant editor, fi nance Ben Dyson 3480

Digital news & engagement editor Danny Walkinshaw 3436

Insight & data development editor Liz Bury 3078

Research editor Carol Wheatcroft 3078

Reporter Sam Barker 3414

Finance reporter Lauren Gow 3454

Group production editor Áine Kelly 3495

Deputy chief sub-editor Laura Sharp 3497

Art editor (group) Clayton Crabtree 3087

Editor, StrategicRISK Nathan Skinner 3464

Editorial fax  020 7618 3499

Production fax  020 7618 3482

Advertising fax  020 7618 3400

Switchboard  020 7618 3456

fi rstname.surname@newsquestspecialistmedia.com

Group sales director Tom Sinclair 3429

Sales manager Daniel Tena-Mullor 3406

Display sales Jon Melson 3408

Recruitment and classifi ed sales Simon La Thangue 3415

Assistant brand manager Elizabeth Telford 3405

Market insight manager Trafford Blenkinsopp 3084

Business development manager Tom Cull 3422

Publishing executive Rachel Douglass 3434

Insurance Times is published by: 

Newsquest Specialist Media Ltd, 30 Cannon Street, 

London EC4M 6YJ, UK. ISSN 1466-8149

fi rstname.surname@newsquestspecialistmedia.com

Senior production controller Gareth Kime 3475

Group production manager Tricia McBride 3425

Head of events Debbie Kidman 3094

Publishing director Shân Millie 3085

Managing director Tim Whitehouse 3469

Subscriptions and back issues Make sure you get the 

Insurance Times Subscriber Advantage, including exclusive 

online content: go to www.insurancetimes.co.uk/subscribe. For 

customer services and back issues, email customerservice@

insurancetimes.co.uk or call 01635 588868. Subscription rates: 

UK: £399 one year; £649 two years. Europe: €649 one year; €999 

two years. Rest of world: $1,649 one year; $2,599 two years.

Printed by: Warners Midlands Plc. © 2011. All rights reserved. 

No part of this publication may be reproduced or transmitted 

in any form, by any means, electronic or mechanical, including 

recording, photocopying or any information storage or retrieval 

system, without written permission from the publisher.

Cover image: Darren Filkins

Spitting feathers
The insurance tradition of long and 

boozy lunches has just been broken. 

I recently met with a member of a 

London market insurance broker that 

has told their staff not to drink during 

offi ce hours. Apparently banning 

drinking was seen as a better idea 

than setting a drinking 

limit. “I’m a cheap 

date,” one employee 

said ruefully, as he 

sipped his mineral water.

Stretch to fi t
Lloyd’s insiders are relaxed 

about the prospect of their 

iconic headquarters being 

given listed building status. 

Listing usually makes any 

alterations a bureaucratic 

nightmare, if not impossible. 

But Lloyd’s won’t have any 

such problems because the 

original plans by Lord Rogers 

state the point that fl exibility is 

core to the building’s concept. 

Now that’s forward thinking.

   Under pressure
Equity Red Star is living in interesting 

times. An annoyed Name is trying to 

form a pressure group against the 

Lloyd’s insurer, which has been losing 

money hand over fi st due to personal 

injury claims. I always thought Names 

were old school types, who shunned 

technology, but this 

clever chap has set 

up a website at 

www.218equity.co.uk, 

asking the question: 

“Had a motor loss that 

wasn’t your fault?”

Don’t leave us Eric
Will Eric Galbraith hand over Biba 

if the mooted merger with the 

Institute of Insurance Brokers goes 

through? The Biba chief executive is 

approaching retirement age and has 

children in Australia, which must dull 

the attractions of the City. Healing the 

broker world’s longstanding wound by 

reconciling the trade bodies would be 

a fi tting note to sign off on.

A building to fry for
There’s something fi shy going on 

at PricewaterhouseCooper’s offi ces near 

London Bridge. I hear the state-of-the-art 

building is powered by – wait for it – used 

cooking oil. A local company collects cooking 

oil used by the neighbouring fi sh and chip 

shops and restaurants. It then processes it 

into a clean energy source used by PwC. 

A mole at PwC proudly tells me it means the 

building is one of the most environmentally 

friendly in the world.

TWO STEPS BACK

Staddon speaks
Mystery surrounds the exit of 

Biba’s Peter Staddon and, as the gossip 

intensifi es, the whole saga is turning into 

one that would even give Sherlock Holmes 

a few sleepless nights. So much so that I 

hear he is even thinking about 

revealing all on his blog. The 

blog hasn’t been updated 

since April, but 

expect a clicking 

frenzy when 

‘Discrete Pete’ 

fi nally reveals all.

A tall order
Equity Direct Broking managing director 

Charles Offord can multitask like no other. 

Charles recently tackled the Yorkshire Three 

Peaks Challenge for charity, but was still 

able to deal with recruitment plans while 

clinging to the exposed cliff face of the 

2,277 foot Pen-y-Ghent mountain. 

At the summit of Yorkshire’s highest 

mountain, Offord also found time to 

sort out buying a new house.

Just call me Alan …
After years in the industry I’ve become 

used to lengthy job titles, but Aviva’s 

Alan Drury might have the longest yet. 

Alan’s full job title is ‘Aviva head of trading 

North West, Nottingham 

and Northern Ireland 

(national brokers, north of 

England)’. When he gets 

a promotion, I imagine 

Aviva will need to start 

using A4 business cards.

mber of a 

e broker that 

drink during 

banningnnnnnnnnnnnnn

etter idea 

A

hear he is

revealing

blog h

fi 

yyyy

heheheh wowoworldrldrld..

the 

n. 

esttstt 

e to 

s Eric

IT_23.indd   23IT_23.indd   23 12/07/2011   15:2112/07/2011   15:21


